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Retailers in PopWalk mainly supply everyday necessities for Tseung Kwan O
South re5|dents

Popwalk 2 and PopWwalk 3 in Tseung Kwan O open now
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More new homes in Tseung Kwan O South have driven up local demand for premium
dining, shopping and leisure. The openings of PopWalk 2 and PopWalk 3 in early

September will fill the market gap.

The PopWalk series combine the retail portions
of the Group's four developments in Tseung
Kwan O South in four stages to cover over
240,000 square feet on full completion in early
2019 when the final phase joins the first three
serving the community. Pre-leasing of the
final phase has begun. The different phases of
PopWalk are built along the proposed Central
Avenue running through Tseung Kwan O
South with each connected to the proposed
750,000-square-foot park. Designed with an
‘In & Out’' concept, PopWalk will be directly
accessible from the park upon its completion.
Shoppers can enjoy sunlight and nature views
through vast windows in the retail podiums
that make it feel like shopping in the park.

PopWalk houses a wide range of stores
including restaurants, supermarkets, lifestyle
goods, education centres, a clinic, laundry

and pet supplies catering for daily needs.
The 82 stores in the first three phases are all
taken. Food and beverage outlets are found
in phases one and two featuring Chinese,
western, Japanese, Korean and southeast Asian
cuisines, local dishes, desserts, bakeries and
more, with those in phase one being popular
since opening last year. Phase two also
houses lifestyle stores plus an outdoor area.
Tenants at phase three are mainly education
and learning centres. The final Ocean PopWalk
phase will be on a prime seafront site with
extensive views for alfresco dining by the sea.

Completion of Ocean PopWalk will bring the
total number of retailers at PopWalk to 140,
offering more premium dining, shopping
and leisure options to Tseung Kwan O South
residents.

Food and beverage outlets in PopWalk 2 offer different
cuisines for all tastes
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Sun Hung Kai Real Estate Agency Limited General Manager (Leasing) Fiona Chung (centre) with guests of
and tenant representatives at the opening ceremony
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Kids and-kidults liked the Le Petit Prince photo zone at the grand obening
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The world’s first Le Petit Prince Afternoon Market at PopWalk 2 draws visitors from outside

the neighbourhood
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